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About SUPERVALU

SUPERVALU INC. is one of the largest companies in the U.S. grocery
channel with annual sales of approximately $38 billion. SUPERVALU
serves customers across the United States through a network of
approximately 4,270 stores composed of approximately 1,140
traditional retail stores, including 816 in-store pharmacies; 1,240 hard-
discount stores, of which 890 are operated by licensee owners; and
1,890 independent stores serviced primarily by the company’s
traditional food distribution business. SUPERVALU has approximately
150,000 employees. For more information about SUPERVALU visit
www.supervalu.com.




HEALTH & WELLNESS
MARKET TRENDS



Why is Health and Wellness important?

1. CATALINA MARKETING — Helping shoppers overcome the barriers to choosing healthful foods, 2010
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Healthy Foods Category Shows 8% Growth

* Projected Sales

Source: NBJ Healthy Foods Report 2007
Healthy Foods: Functional, Organic & Natural, Market Standard (healthier categories like dairy) & Lesser Evil




Increase in Consumers Affected by Health Conditions

Health Condition Trends

Arthritis

% Affected by High Blood

Condition in US Pressure

Eye Health

Heart
Disease

20%

Diabetes

18-29 30-39 40-49 50-64 65+

General Mills H&W Presentation, July 2010
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Obesity Rates Continue to Rise

Source: Behavioral Risk Factor Surveillance System, CDC
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Health and Wellness is growing concern for our customers
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nutrition iIQ



nutrition iQ®
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nutrition iQ® - Attributes

EXCELLENT SOURCE

CALCIUM LOW CALORIE

GOOD SOURCE

CALCIUM

Low
SATURATED FAT

EXCELLENT SOURCE
FIRER WHOLE GRAINS LOW SODIUM

GOOD SOURCE

FIBER

HEALTHIER LEVEL
SODIUM

MINERALS VITAMINS OTHER
“lron « Antioxidant *Omega -3 Fats
*Magnesium Vitamin A *100% Juice
*Potassium «B Vitamins
*Selenium « Antioxidant
*Manganese Vitamin C
*Folate «Vitamin K
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Health Benefits and tips

- Key and constant health benefits to
address:
- Heart Health
- Vision Health
« Immune Functionality
- Weight Management
Digestive Health
Bone Health

\

- Tips:
- Tips will be added to the niQ Web site,
where consumers can view and print the
Tips
- Preparation/eating tips
- Picking/choosing tips
- Seasonal tips




nutrition iQ® — Out of store touch points

Website

Circular Ad

Doctor and Daycare
Online Display placement
Ads



nutrition iQ® - In-store customer experience

Produce tables

Produce signage
Produce wet rack

p.14



nutrition iQ® - In-store customer experience

Meat, Poultry and Seafood signage

Bakery

PAGE 15



nutrition iQ® - tags

Integrated tag

Product Name
UPC
Product location

In-line tag
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nutrition iQ® — Additional in-store support

Blade Signs in Key Categories

Iron Man sign
Brochure
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nutrition iQ® — The role of the Pharmacy

» Offer expert health and
wellness advice

« Condition based Shopping list
linked to nutrition iQ®

* Answer customers questions
on the program

Heart Smart and Eating Healthy with Diabetes Shopping
lists
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nutrition iQ® AND
WHOLE GRAINS



Why did we include whole grains as an attribute?

The Whole Grains Council reports that 40% of adults never eat whole
grains — ever!

(http://www.wholegrainscouncil.org/whole-grains-101/how-much-is-enough, accessed 1/13/2011).

- Many people don't know what whole grains are — or why they are
important for health.

- It's not always easy for customers to identify the whole grain products
from refined offerings.

- Even when our customers do know what to look for, our focus groups
told us that people appreciate the time savings in highlighting the whole
grains.



Whole Grain Inclusion Criteria:

- To receive a nutrition iQ® shelf tag, products are screened a to ensure
that items receiving a nutrition iQ® tag are at a base level, “better-for-

you”.

- The base criteria ensures that products have defined low levels of:
Saturated fat
Cholesterol
Fat
Sodium
Added sugars

If products pass this threshold, they are further evaluated to determine if the
first ingredient on the ingredient list is a whole grain.




Whole Grains on nutrition iQ signage

Bakery sign

Blade Sign
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Whole Grains on packaging

Wild Harvest product packaging
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SUPERVALU Corporate Dietitians

Jennifer Shea, MS, MPH, RD (east)
Kim Kirchherr, MS, RD, LDN, CDE (midwest)
Heidi Diller, RD (west)

Ask a Dietitian web pages

Interviews on radio stations

Interviews on TV shows nutrition iQ launch store tours
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Thank you

Questions?
Please contact
Craig Stacey at
952.903.1889

Craig.T.Stacey@supervalu.com
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