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Overview 

•  Supermarket Registered Dietitian (SRD) 
–  Roles and Responsibilities 

–  Who do you partner with? 

•  The New Value Paradigm 
–  How has it changed? 

–  Leverage it to promote consumption of healthy foods. 

•  Partnerships opportunities  
–  Importance of aligning strategies 
–  Addressing Challenges 

 



SRD Responsibilities 

Broad Reach 

•  Corporate Strategy 
•  Consumer Affairs 

•  Merchandising  

•  Sensory/Nutrition Services 

•  Technical Development 
Specialist 

•  Social media engagement 

•  Earned & paid media 

 

 

Narrow Focus 

•  Corporate Wellness 
•  Community event requests 

•  Food Demonstrations 

•  In-Aisle Education 

•  Aisle Excursions 

•  Group Classes 

•  Individual Counseling 



The New Value Paradigm 

 

http://www.fmi.org/docs/2012-health-wellness-conference-presentations/laurie-demeritt---reimagining-
health-and-wellness.pdf?sfvrsn=2  



Leveraging the New Paradigm 

 

•  Learn why whole grains are essential to health. 
•  Discover which products offer the whole grains 

you need, and where to find them in this store. 
•  Taste delicious whole grain samples. 

















Retailer/Vendor Partnerships 

•  As a retailer, we have to show shoppers 
how to find and prepare whole grains that 
meet their taste, budget and nutritional 
needs.  

•  Retailers need to partner with vendors that 
are able to integrate H&W into every day 
events and sales 



Partnership Opportunities 

•  Strategic alignment for maximum 
effectiveness 
–  Ingrain H&W into the business plan: it’s no 

longer an initiative 

– Share your H&W strategy with the category 
buyers/managers 

– Collaborate for true partnerships to make them 
effective for both parties 

– Request category managers invite the SRD to 
the planning meetings 



Partnership Examples 

•  Focus on whole grains in sales discussions 
–  How are you making whole grains a part of the plan? 

•  Participate in sampling programs 
–  Customers are more likely to buy what they try 

•  Leverage SRDs for health story coverage 
–  We are the local experts  

•  Offer coupons for targeted events 
–  Increases engagement for health events 



http://www.gianteagle.com/bakery/whole-grain-bread  
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