Q:'E) ConAgra Mills

Wholegraining America:
Consumer Trends, Perceptions and
Understanding of Whole Grains

Whole Grains on Every Plate Conference
October 18, 2012



Today'’s topics...

1. Growing Whole Grain Share in Declining
Categories

2. Attracting White Bread Consumers

3. Messaging Whole Grains and Getting
Visibility on Packages
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1. Forecast: Headwinds in the decade ahead

 Dietary Guidelines pressure to reduce grain
consumption

» Pressures to reduce portion sizes
» “Beige foods” lose favor

 Population shifts favor colorful, lower starch foods

. Strategy: Build whole grain share in

declining categories
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Today'’s topics...

2. Attracting White Bread Consumers
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Note: Healthier Breads are Whole Wheat, Whole
Grain White, Whole Grain and Multigrain combined
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White Bread Consumers

Better For
You Bread
Users
43%

Source: ConAgra Mills proprietary research April 2012, n=3,414
Primary grocery shoppers, 80/20 mix females/ maIe.To



' k’w to Add More Whole Gragns to Diet”
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Perceived Benefits @f Adding Whole Grains to Diet
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Today'’s topics...

3. Messaging Whole Grains and Getting
Visibility on Packages
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Facial Coding Captures Emotions
Whole Grain Claims on Packages Cause Skepticism
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Reactions to Whole Grain Stamp — Not ve
aware but like and trust the information

Seen Whole Grain Stamp on Packages?

Yes, 33%

WholeGrainsCouncil.org
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Put Whole Grain Stamp Next to Nutrition

Trusted Information but  Trusted Informatien a
trouble finding know where 10 look
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Final Thoughts

1.
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Increase share of whole grains in declining
categories

Stronger commitment to converting white
bread to whole grain

Products with mild flavor to broaden appeal

Message to weight management to broaden
appeal

Whole Grain Stamp needs consistent placement
on package. Put near Nutrition Facts Panel.
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