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Founded in 1999

Free (mostly daily)

More than 2 million subscribers in about 25 industries
120+ custom e-mail newsletters

Typically created in partnership with trade associations professional
societies and corporations

Newest SmartBrief-branded products: SmartBrief on Leadership,
SmartBrief on Workforce, SmartBrief on Entrepreneurs

And my personal favorite: SmartBrief on Social Media









Word of mouth marketing...

...with a little *extra® help.



Blogs = Online review/ratings

Podcasts sites (Yelp, TripAdvisor)

= Video/Photo sharing
(Youtube/Flickr/etc.),

Social Networks = Widgets
(Facebook, LinkedIn, = Wikis
branded-community)

Message boards and
forums

= Social Bookmarking

= Virtual Worlds (Second
Life, etc.)

Microblogging (Twitter,
Yammer, etc.)



Social network and blogging sites are now the 4th most popular activity on
the Internet.

With 67% global reach as to December 2008, Social Media passed email.



The overall time spent online globally increased by 18% between December 2007
and December 2008.

In the same period, the amount of time spent on ‘Member Community’ sites
rose by 63%; and on Facebook by 566%



We've all heard the stories...



Creating your own network/channel:

« Carnival Cruise Lines
« PETCO

e |ntuit

 Procter & Gamble

» Salesforce.com




Working within existing networks:

 BlendTec

* Dell

* Burger King

« Bacon Salt

« HHS

« Ben & Jerry’s
 SmartBrief




And of course...SmartBrief
* Share to Social
» SmartBlogs
« Twitter



“Advertising is the price of being boring”

-- WOM Expert Andy Sernovitz

Not so fast...Integration can do wonders:

See Loblaw’s Supermarket’s President’s Choice




Action: The final piece of social
media success




Rob Birgfeld

rbirgfeld@smartbrief.com

Newsletter: www.smartbrief.com/socialmedia

Blog: www.smartblogs.com/socialmedia

On Twitter: www.twitter.com/sbosm




