SELLING MORE WHOLE GRAIN

WHY THE WHOLE GRAIN STAMP IS ESSENTIAL
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UNDERSTANDING THE MARKET
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NAVIGATING THE GLUTEN FREE MARKET

‘ @ Only | in5of

IN

those who avoid

s luten has a
people have no idea that 9 3 /O g

medically

glu.ten is a n.atural diagnosed
protein found in wheat, roblem
barley, and rye p.
or that it helps bread rise. of people eat GLUTEN with gluten.

although 27% have “cut back”

WHOLE Oldways 2015 Whole Grains Consumer Insights Survey
COUNCIL Based on an August 2015 survey of 1,500 adults.
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